
Our approach to materiality continued

Material issues and impacts

Material issues across  
our value chain

Impacts in the 
value chain Why this is material

Nutrition and health Governments and consumers are increasingly concerned that 
food and drink need to support a healthier lifestyle. We want to 
support their preferences and enable governments to achieve 
their wider health and wellbeing goals.

Plastic and packaging More sustainable packaging, including forms of plastic 
which contain recycled materials and are recyclable, contributes 
to reducing waste and supporting a circular economy.

Product safety Product safety is always a priority for us and guides how  
we manage our supply chains, our operational processes  
and our management capability and culture, as well as 
our products.

Responsible sourcing The ABF Supplier Code of Conduct includes all the factors that 
we require our businesses to consider as part of their 
responsible sourcing strategy.

Safety, health and 
wellbeing

All three of these elements are fundamental to being a 
responsible and productive Group. 

Sustainability 
of agriculture

All of our businesses are dependent on agriculture directly or 
indirectly, including Primark. 

Training and 
development

Investing to give people the skills they need to thrive in our 
businesses and supply chain is a commercial imperative and 
helps us attract and retain top talent.

Waste and circularity Given the finite nature of every resource we need to minimise 
waste and reutilise materials wherever possible.

Water use and 
wastewater 

Water is a valuable shared resource for our operations, products 
and the communities in which we operate.

Our operationsOur supply chains Our people Our products

Material issues across  
our value chain

Impacts in the 
value chain Why this is material

Animal welfare We believe in the importance of high animal health and welfare 
standards within agricultural systems. Only a small number of 
our businesses have direct involvement with animals, although 
several purchase eggs and dairy products and sell products into 
the livestock industry.

Biodiversity and 
land use

ABF businesses are dependent on many key agricultural 
commodities which are dependent on biodiversity and 
natural ecosystems.

Climate change Climate change presents an existential risk, and the world 
needs to cut GHG emissions and build resilience to secure a net 
zero future. Our actions need to balance the social and 
environmental factors to deliver a just transition.

Community 
development 

Contributing to the development of the communities in which 
we operate protects our licence to operate, supports job 
creation and builds public trust.

Diversity, equity and 
inclusion

To thrive, our businesses need to build inclusive cultures in 
which people receive the support they need to do their best and 
make the most of their unique backgrounds and characteristics.

Energy and 
renewables 

Using energy more efficiently and switching to renewables in 
our operations and supply chain can enable our businesses to 
reduce their GHG emissions, reduce costs and increase 
energy security.

Human and 
labour rights

People working in our operations and supply chains must be 
respected, treated with dignity and have access to remedy for 
any human rights violations.

Labelling and 
marketing

Consumers trust brands that are transparent about the 
provenance of their products – including ingredients, 
environmental footprint and supply chain ethics.
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https://www.abf.co.uk/content/dam/abf/corporate/Documents/About-us/governance/policies/supplier_code_of_conduct.pdf

